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A veteran of the Private Equi

industry, Mr.

Loesekrug-Pietri founded A CAPITAL, the

first private equity fund focused on Chinese
outbound investments. He also serves as
Chairman of the Private Equity and Strategic
M&A Working Group of the European Chamber.

EURObiz (Eb): We hear a lot
about Chinese investment in
Europe, but how much is really
happening now? It still seems
like Chinese investors are test-
ing the waters.

André Loesekrug-Pietri (ALP):
Indeed, there has been a surge of
investments in Europe from Chinese
companies over the past year with $6
billion of M&A deals this year com-
pared to $4 billion in 2010. Europe
is clearly the target among advanced
economies for China as it hosts many
firms with leading technologies,
brands and distribution channels that
interest the Chinese government as
outlined in its 12th Five-Year Plan.
Yert, overall China only represents 2%
of all foreign investments in Europe.
We are sdll at the beginning of Chi-
na’s outbound investments in Europe.

EB: Your firm A Capital was in-
volved in the Fosun-Club Med
transaction. Please tell us more
about that. What was the interest
from each side?

ALP: The deal is a milestone in cross
border M&A as it was the first time a
Chinese company acquired a minor-
ity stake in a global brand to boost its
development in China. Club Med’s
interest is to offer its services to the
growing number of Chinese tourists,
which are the major driving force for
the international tourism market in
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the next 10 to 20 years. It therefore
made sense to invest at the group
level and not just at the China level,
and Fosun’s involvement in retail and
media (Sina, Focus Media) is unique.
Moreover, in order to access the best
locations in China for establishing
its resorts Club Med needed a strong
local parmer with real estate develop-
ment skills. Fosun, for its part, wanted
to help a leading foreign brand realise
its large upside potental in China.
Now;, Club Med is one of the compa-
nies perceived as having really under-
stood the China market. Interestingly,
each side is perceived as a big winner
in the transaction, which proves that
it is a true win-win partnership. We
are proud to have fully imagined and
engineered this landmark deal, where
both partners are seen as big winners.

EB: The European Chamber will
soon be publishing its own pri-
vate equity report. Can you give
us any preview? What did it seek
to uncover, and what did it find?

ALP: The survey is unique in that
it seeks to document with objective
indicators the social and economic
role of private equity in China. Many
studies focus on the financial side of
the story. Here we want to show how
much PE is contributing to the soci-
ety as a whole — yes or no, by tracking
the macro indicators that are relevant
for governments. By comparing the
growth rates of PE-invested firms
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with those of listed firms we assess
the impact of PE investors on those
firms. We are building on the findings
of the first survey, launched at the
end of 2009 and will look at a similar
set of indicators including: job crea-
tion, corporate governance, profit-
ability, revenue growth, investments
in Western regions but also some new
ones like ecological impact.

EB: What are the biggest miscon-
ceptions Chinese investors have
about Europe? And what is it that
Europeans misunderstand most
often about China?

ALP: Chinese investors have the
perception that Europe is bankrupt.
There might be severe sovereign debt
issues, but many European companies
are world leaders and had exceptional
2010 results, showing great resilience,
technologies and brands. In Europe
there is the misconception that China
is buying up the world while China’s
Overseas Direct Investment (ODI)
stock is still less than 6% of its gross
domestic product — while Organisa-
don for Economic Co-operation and
Development countries have a 27.7%
ODI stock/GDP ratio in average. I
personally think we in Europe, with-
out being naive, have much to gain
by Chinese investors investing in our
industry, creating jobs in Europe, pay-
ing taxes and becoming more aware
of our local challenges, rather than
accumulating larger trade deficits B



